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The world has taken notice that
Cincinnati has emerged as a major
center for branding and design.

A few brands born or burnished here



Core

Driving Cincinnati’'s burgeoning branding industry is a strong core of global companies. Home to ten Fortune 500
companies, Cincinnati is among the nation’s top ten clusters of these multinationals. The region also boasts headquarters
of 16 Fortune 1,000 companies. Close to 370 Fortune 500 companies and 300 foreign firms also have a presence

INn the region. Key anchors Include:

PROCTER & GAMBLE

Mow the world's largest consumer products company, P&G
has prospered since it was founded in Cincinnati in 1837,
The company has one of the largest and strongest portfolios
of trusted brands, including Pampers, Tide, Pantene, Bounty,

P
Folgers, Pringles, Charmin, Downy, lams, Crest and Olay l..:"
i
Estimates show that nearly 100 P&G brands touch the lives of
people around the world some three billion times a day. ]
MACY'’S, INC. Rainas
Established in 1929 when Abraham & Straus of Brooklyn,

Filene's of Boston, F&R Lazarus & Co. of Columbus and
Bloomingdale's of New York decided to unite, Macy's Inc.
remains the nation’s largest department store retailer. Strong
branding has been crucial to the company's SuUCCess as
it has evolved in recent years into two nationwide brands:
Bloomingdale's and Macy's

THE KROGER CO.

Mow aone of the nation's largest grocery retailers with over $60
Billion in annual sales, The Kroger Company spans numerous
states in America's heartland and beyond. The company's
supermarkets, warehouse stores, multi-department stores,
convenience stores and mall jewelry stores operate under Y E PTOCE '
nearly two dozen banners — including Kroger, Ralphs, Dillens,
Hilander, QuickStop, KwikShop and Barclay Jewelry. All share
the same belief in bullding strong local ties and brand loyalty,
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P&G has continued to advance brand
y management and today has 23 billion-
dollar brands in its product portfolio.




Cincinnati’s creative class Is fueled by a
steady stream of artists, designhers, web
developers and others who graduate each
year from four acclaimed educational
institutes in the region that focus on the

art of design. These students are a

powerful source of fresh ideas, talent AU
and vision — both through internships and % ’
work-study programs while they are ™ -

still in school and afterward when

they enter the workforce. Keeping

Cincinnati’s creativity quotient

high Is this quartet of schools:

UNIVERSITY OF CINCINNATI

Since Craig Vogel, the internationally renowned product design expert,
arrived at the University of Cincinnati as a professor in 2004, he has quietly

built a research empire in the College of Design, Architecture, Art and
Planning. Vogel helped win a 5188 million grant from Ohio’s Third
Frontier high-tech jobs initiative, forged unique research collaborations
among university departments and elevated Cincinnati's profile as one of
the top product design and branding hubs in the rmuntqr He is ﬂL-e-u coauthor
of the internationally-recognized book Creating Breakthrough Products

NORTHERN KENTUCKY UNIVERSITY
Department of Art

Located just south of Cincinnati, Morthern
Hentucky University offers both Bachelor of Ards
and Bachelor of Fine Ars degress in 15 degres
programs  ranging from graphic design  io
photography. The Department of At reguires that
aspiring artists, designers and art educators take
a comprehensive program of general education

courses, visual ans disciplines, and studio training,

ART ACADEMY OF CINCINNATI

Founded as 8 museum school over a century ago
this small, independant college of art and design
has about 200 students enrglled in its four
undergraduate degree programs focusing on fime
arts, communication ars, art hstory and graphic
design. The academy also conducts a Master of

Arts in Art Education {MSAE] program for ar
educaiors during the summer semester, The
school is known for its intimate  atmosphers
conducive 1o learning, experimenting. questioning
and producing,

ART INSTITUTE OF CINCINNATI

Founded in 1976 to offer a practical, innovative
curmiculurn that “keeps up with the times,” the Ar
Institute was the first to introduce a computer
graphics mapor in Cincinnatl when it recognized it
as the tool of the future, The school hecame a
charter member of the Intemational Council of
Cresign Schools in 1883 ard continues 1o maintain
a progressive policy toward ants education



Teamwork

A SAMPLE OF CINCINNATI'S BRAND COMMUNITY
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